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S
iconic German
brand Creme 21

Times News NE"I'WORK

Ko]kata. Emami, one of thele-
FMCG compammmlndia,hés ‘
introduced German Skincare
brand Creme 21 into Indian
markets. Creme 21 was acqui-
red by Emami in January, 2019.
According to the company,
the brand has been available
worldwideacross 20+ countries

campaigns had been an instant
consumer hit from the begin-
ning of the brand’s journey. We -
believe that Creme 21 would at-
tract the modern Indian wo-
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man who is looking for world
classproductstostay youthful.”

. In the first phase, Emami
will introduce Creme 21 skin
creams and lotions in India. -
“We have plans to expand the
brand offering to new categori- .
es in the future. All Creme 21
productswillcontinuetobema-
nufactured inGermany Wewill
beprimarilyleveragingourdis-
tribution strength in modern
trade and e-commerce for the
Creme21Indialaunch.” !

Founded by Henkel in the
70s, Creme 21 was acquired by a
German businesswoman Antje
J Willems Stickel in 2003 who
again revived and re-founded
Creme 21, GmbH in 2013 to ex-
pand itsexportbusiness. -
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